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Context and Research Questions 

 Social entrepreneurship is on the rise: 
awards, support organizations, courses at universities, publications, 
conferences, media attention 

 Definition-mania, consensus unlikely (cf. Dacin et. al. 2010) 

Why is the concept of “social entrepreneurship” 
enjoying such a boom? 

 
What makes particular understandings of social 

entrepreneurship more popular than others? 



Quantitative Methodology 

 Mapping SE: 

1. Expert interviews, snowball sampling and document analysis to identify all 

SE support institutions in Austria (10) and their affiliates (ca. 1300 

potential social entrepreneurs) 

2. Network analysis to assess the centrality of SE support institutions 

 2nd step: Counting media mentions and internet hits to assess the 

discursive impact of support institutions 
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Qualitative Methodology 

 Analysis of webpage content of all SE support institutions 

 Using methods of corpus linguistics and grounded theory.  

 Coding with Nvivo:  

 1st step: Using meaning dimensions from previous research on SE 

(income generation, business orientation, risk-taking, 

proactiveness, innovation, social purpose, social change) as a 

coding device 

  2nd step: Inductively extended coding scheme 

 Analyzing elements of meaning and their variations to identify 

discursive strategies for the hegemonization of SE. 
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Discursive Strategies 

• Vagueness: What kind of problems/inclusiveness/ 
social innovation/social impact/sustainability? Avoiding 
everything that hurts. 

• Synthesis of discourses: Connecting popular discourses of 
managerialism, government cutbacks, co-operation, 
self-realization, … 

• Solutionism: Well-defined problems, to be solved by concrete 
micro-interventions. 

• Personalization: The human being matters. 
Unique individuals in personal co-operation. 

• Creating a utopian trajectory: 
Small, tangible steps for a better future. Scaling. 

Creating positive emotions. 



Steps Ahead 

 Deepening the link between qualitative and 

quantitative data. 

 Explicitly linking centrality measures, media mentions 

and internet hits of various SE support institutions to 

their use of discursive mechanisms. 




